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It is not coincidence that makes a designer but his continuity. and 
continuity means working and searching, working and fighting, working 
and finding, finding and seeing, seeing and communicating, and again 
working and searching.
Designers must challenge the past, must challenge the present, must 
challenge the future. 
-  helmut schmid
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CURRENT        NAFA, BA(Hons) Graphic Comm        Part-time Lecturer                     
09 - 11             Design Objectives                            Associate Director
84 - 09             Su Yeang Design                              Director, Design
82 - 83             POD Advertising                               Designer
81 - 82             Visual Communication                      Junior Graphic Designer 

EDUCATION     
Master of Design - University of New South Wales ( Australia )
Baharuddin Vocational Institute - Advertising Art  (ITC)

PERSONAL
Michael Tan Soo Guan, born 1956, married with 2 children 11 & 15
My home, 34 Eastwood Drive, Singapore 486450, Hp 9100 7338.

PUBLIC SERVICE
Assistant Head for Communication Ministry - Bedok Methodist Church

REFEREES
Ms Su Yeang -  9633 4128 
She is a member of the Board of Governors of Temasek Polytechnic as well as the 
Chairman of the Advisory Committee for the School of Design.

Dr Vaughan Dai Rees - +61 (0)2 9385 0709
Associate Dean International - UNSW, COFA
University of New South Wales 

Mr Keith T E Tan - 9818 8226
Teacher in Higher Education accreditation by Staff Education Development Association (SEDA), UK 
Associate Member of Singapore Institute of Architects

education & experience
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EXPERIENCE

Over the years, at CSY rose to the rank 
of Head of Corporate division as well as 
the entire studio. 

With more than 20 years experience 
in the corporate identity programmes, 
environmental graphics, branding and 
packaging, design and production of re-
ports, brochures, and print applications.  

I have worked with several Govern-
ment agencies and large corporations in 
Singapore and overseas, and have won 
several design awards.

My experience covers a wide section of 
industries, including Ministries, 
property development, hotels, banking 
and finance, port, manufacturing, 
infrastructure, law, defence, retail, infor-
mation technology, telecommunication, 
engineering, and construction.

I played a key role in recognising and 
developing other designers’ potential, 
thereby adding to the creative strength 
of the company.

highlights of my experience

DIRECTOR / MANAGEMENT DUTIES

Provide primary leadership, drive per-
formance in design, and operation.
Improvement in business performance 
and revenue generation. Build core 
capabilities.
Work alongside with CEO  and Chair-
man to manage operation and make 
key decision to move the company 
forward. 

JOB PURPOSE

To raise general creative standards 
and ensure the development of effec-
tive and creative design solutions for 
branding and related design projects.  
Support the development of new busi-
ness opportunities.
Work in partnership with Creative 
Director  and provide design team to 
develop winning designs and propos-
als.
Introduce and fulfill creative design 
“ Best practices” to improve workflow, 
project management and productivity 
among the creative team.
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CREATIVE DEVELOPMENT

Originate creative solutions
Direct development of creative con-
cepts which reflect agreed strategic 
direction. 
Advise on strongest creative route 
to develop.
Oversee development of detail designs/
specifications for principal brand 
applications / communications.

PRODUCTION

Approve print specifications, in con-
junction with production manager.
Ensure accuracy and quality of all 
work going to client.

BRAND MANAGEMENT

Prepare specifications and detailed 
designs and supervise implementation 
of identity programmes.
Advise on development and use of ap-
propriate design management tools.
Oversee development and production 
of brand guidelines in conjunction with 
consultant and copy writer (in print and 
electronic format).

TEAM LEADERSHIP

Ensure adherence to budgets and time 
schedules.
Assign and manage workloads of De-
sign director/senior designers / 
designers.
Provide direction and advice to Design 
director / senior designers / designers
Monitor performance of Design director 
/ senior designers / designers.

key responsibilities
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key responsibilities

DESIGN SKILLS

Ability to develop and express range of 
creative ideas – both verbally 
and visually.
Ability to craft technically excellent and 
creative (graphic) design solutions 
Ability to direct and critique 
creative work.
Ability to judge creative work against 
strategic objectives and design criteria.
Ability to direct application of branding 
solutions across a wide range of media, 
including Packaging design, new media, 
environments and print. 

MANAGEMENT AND CLIENT 
FACING SKILLS

Manage team workload across multiple 
client projects .
Contribute actively and respond appro-
priately in client meetings.
Present creative work to senior clients
Present to potential client company 
capabilities.

CREATIVITY

Lead creative sessions.
Contribute new ideas to projects and 
running of business – beyond 
design limit.
Demonstrate fresh thinking and creative 
ideas – underpinning design solutions.
Stimulate creative thought by arranging 
and encouraging participation in appro-
priate activities.
Monitor standards and overall quality of 
creative work.

KNOWLEDGE

Good understanding of branding theory
Awareness of broader business issues, 
and current affairs impacting on client 
projects and design business.
Awareness of new trends and develop-
ments in design and related 
technologies
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highlights of my experience

CLIENTS

The Esplanade                     
SembCorp
Fraser & Neave 
Ministry for Information & Arts
National Library Board
Singapore Telecom
NTUC FairPrice
OrangTua, 
Asia Pacific Brewery
Singapore Sports Council
Keppel Land 
Fraser Centrepoint Property
Nestle
IMF (International Monetary Fund) 
Singapore Airline
Singapore Press Holding

Jurong Town Corporation 
Maritime and Port Authority 
Ministry of Manpower 
Ministry of Law 
Ministry of Home Affair
Singapore Discovery Centre 
Cold Storage 
Guardian Pharmacy 
Far East Organization 
The Chinatown Experience 
Subordinate Courts 
Ministry of Foreign Affairs
Ministry of Trade and Industry
International Olympic Games
Orang Tua 
F&N Foods

AWARDS

Singapore Design Award - National Library Board Identity
Singapore Design Award - Esplanade Identity 
Asia Star - F&N Alive Packaging Design
Asia Award- Anchor Beer Packaging  ( Hainan, China)
Star Award - Tiger Beer celebration label
Winning Entry - World Trade Organisation Identity
Packaging Award - Kong Guan Biscuit Packaging
Annual Report Award- United Overseas Bank
International Competition Award -
World Methodist Church Conference Identity
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highlights of my experience

WTO INAUGURAL MINISTE-
RIAL CONFERENCE  

Lead designer and project 
leader. Created the award-
winning logo for WTO, which 
was selected from 286 en-
tries. I was overall in charge, 
working with a team of 
designers, consultants, con-
tractors and suppliers on all 
collateral for the conference. 
These include stage design, 
signage, conference kit, sou-
venirs, uniforms, brochures, 
stationery, logo animation 
and street banners. The 
successful management and 
proper design implementa-
tion of the entire programme 
were key factors in WTO’s 
decision to adopt the con-
ference logo as their new 
corporate logo, which will be 
used from 1997 onwards. 

SEMBCORP INDUSTRIES 

 A merger between two large 
government-linked compa-
nies, STIC and Sembawang 
Corporation, the project 
for SembCorp Industries 
is extensive, both in scope 
and depth. It includes the 
development of a new name, 
research in Asia, branding 
architecture for more than 
200 companies, creation of 
a new identity, adaptation to 
subsidiaries, applications to 
stationery, signage, livery, 
brand control manual, brand 
audit and review, and on-
going consultancy to ensure 
proper implementation and 
compliance,  worked with a 
team of designers and brand-
ing specialists in the execu-
tion of the project. 

NATIONAL LIBRARY BOARD 

Lead Designer and Team 
Leader Developed the new 
identity for NLB, which 
reflects Singapore’s goal of 
becoming a gracious society 
through continual learning 
and knowledge acquisition, 
while embracing information 
technology. The work cov-
ers applications across all 
stationery, marketing collat-
eral, information pamphlets, 
invitation cards and posters 
and was responsible for the 
island-wide implementa-
tion of the new identity to 
all existing and new librar-
ies, design of exterior and 
interior signage, directories, 
directional and informational 
signs, and the production of 
a corporate identity manual 
to ensure the proper usage 
and application over time.


